Get-Out-The-Native-Vote!

The emphasis is on participation, not partisanship.  In nonpartisan GOTNV efforts we invite organizations and individuals to come out on behalf of democracy itself.  We ask people to vote “for themselves” at the same time they cast their ballot for a candidate.

Nonpartisan GOTNV is celebratory, fun, engaging and inspiring.  Organizers should pay attention to culture and use it to feel good about voting and helping others to vote.  Invite local drummers, dancers, and artists to share their talents.  Always serve a meal!

Nonpartisan GOTNV builds community spirit.  It is young and old working together, joining together to make our communities stronger.

Nonpartisan GOTV is focused on protecting the right to vote.  It is uncompromising in its commitment to ensuring that every person who is eligible to vote is able to vote.

GOTNV Activities!

A. Direct Voter Contact

Having direct contact with voters is the most important use of your resources.  You should develop a plan to contact voters in your contacted areas using any of the following tactics that are best suited for your community.  Remember to keep good lists of folks.
Door knocks: Door-to door canvassing is the most effective way of reminding people to vote, especially on Election Day.  While it is not as efficient as phoning, it allows the campaign to make one last personalized contact before Election Day and reminds people to vote.  You should concentrate on low voter turnout areas.

Phone calls: The most common, and most effective, forms of getting people to the polls is through phone banking.  GOTNV should encourage targeted voters to vote, provide basic voting information on such things as poll locations and hours, offer rides, and ask supporters to bring others to vote.

Targeted Mail: Targeted mail plays an important role in the overall GOTNV effort.  It reinforces the importance of voting and reminds people to vote.  Targeted mail should also have the polling location on it and the hours the polls are open; it should publicize your campaign’s phone number for people to call if they need help.  Make sure you are careful to send the mail so it all hits no later that the day before the election.
Literature Drops: Simply dropping literature without a conversation is not as effective as a door knock.  If you are simply going to do a lit drop, schedule it for the weekend before the election and reserve Election Day for door knocking.  

Visibilities/Rallies: One fun way to energize volunteers and voters is to do visibility, starting as early as the Thursday before the election.  Visibility (human billboards) should be done in the morning and evening rush hours in high traffic areas.  Large stationary signs also work well in reservation communities where tribal members gather (i.e. community centers, tribal headquarters, clinics, etc.)  Another good visibility strategy is a GOTNV rally. 
B. Early Voting

Some states allow people to vote at the county courthouse or other sites as many as 30 days before Election Day.  You need to know the laws and plan accordingly.

C. Voting By Absentee Ballot

If you or someone you know will be unable to make it to the polls for either the primary election or general election, you can still make your voice heard.  Absentee ballots are not an Election Day project.  An effective absentee ballot program must target potential voters and get them absentee ballots well before Election Day.  This is particularly important when working with elders who may have limited mobility and community members that live a large distance from their polling place.  Some states have lax rules on absentee voting that should be taken advantage of.  Research the law in your state to see if and absentee ballot program is feasible and what options there are for voting by mail.
D. Giving Rides to the Polls on Election Day

Bringing someone directly to the polls is the best way to ensure that they vote.  You should have someone who is specifically in charge of transportation to the polls.  It is important to remember that you cannot hand out campaign 
